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1.ABSTRACT: 

The necessity to comprehend the reasons why people stop using social media platforms is 

growing quickly in the context of a world that is always changing. Understanding the context of 

such decisions and the elements determining the impacts, as previously noted, may assist users 

in making such decisions and assist service providers in reducing them. The theoretical 

explanation of the phenomena of social media cessation has to be expanded. While other writers 

concentrated on a variety of social media sites, we mostly employed Facebook with good reason 

to choose its people as participants. 389 Facebook users were surveyed in a quantitative research 

using the convenience sample approach. A convenience sample technique was used in a 

quantitative study that polled 389 Facebook members. The findings confirm this theoretical 

model and show that (as stimuli) information overload, communication overload, social media 

self-efficacy, privacy concern, social media helpfulness, and irritation. The findings show that 

using social media causes users to feel more worn out and less relevant, which increases their 

desire to stop using social media and their ad-avoidance behaviour (i.e., reaction). This study 

explains the causes of social networking service (SNS) tiredness that affects general Facebook 

weariness and offers useful suggestions for the rapidly growing SNS sector. Our research 

provides marketers, business owners, and organizations across all industries with useful 

information about how individual users utilize social media and deal with break-up difficulties. 

2.KEYWORDS: Information Overload, Communication Overload, Social Networking Service , 
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INTRODUCTION: 

Even a casual observer of today's world may 

perceive that there is excessive mass media 

consumption going on. The normal 

consumption behaviour of consumers has 

them glued to their smartphones, where they 

may get news, social networks, popular 

culture, location-based information, and much 

more instantly. The COVID-19 epidemic has 

encouraged even more people to utilize social  

 

 

media. Adolescents' heavy usage of social 

media (S.M.) has led to mental health 

problems. A greater portion of engagement 

occurs in these new social networking 

environments as users devote more and more 

time to social networking. This suggests that 

brand-related events and brand program 

exposure are happening quickly inside the 

social networking context in terms of 
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advertising communication. As a result, users 

were transformed by the new communication 

setup into active promoters and opinion 

leaders rather than passive participants in 

promotions. 

There are various ways to define social 

media. Many of these definitions are provided 

by bloggers and commentators, who identify 

themselves as subject matter experts. Users 

may easily reach out to one another using a 

number of social networking sites (SNS) 

providers, including Facebook, Twitter, 

Instagram, and We Chat. The quick 

development of mobile internet in recent 

years has helped to continue this trend. The 

number of SNS apps (Apps) created 

specifically for mobile devices is constantly 

growing. Customers will likely need to make 

more stringent decisions about how to use 

their cognitive resources and attention as 

social media sites overload them with 

information. According to research, when 

faced with distractions, people pay less 

attention to communications and generally 

remember less information. Information 

overload can hinder memory of information, 

according to other research. As the effect of 

social media on purchasing decisions grows, 

this new reality of marketing communication 

confronts businesses with new difficulties and 

possibilities. When making those judgments, 

people increasingly turn to their social 

networks. Additionally, Husnain and Toor's 

results suggest that Pakistani marketers 

should think strategically about how customer 

involvement might support consumer goals. 

In order for customers to fully benefit, they 

must also deliberately enhance their social 

media participation. 

Although social media platforms are widely 

used and connect billions of people, their 

exposures have a negative and frequently 

paradoxical impact on the psychological 

health of their users. Many earlier research on 

internet advertising addressed issues 

including reputation, confidence in privacy, 

aversion to commercials, and interactivity. 

These issues are crucial because they may act 

as roadblocks or catalysts to effectively 

reaching consumers and raising awareness of 

the company's services. According to the 

results of one investigation, marketers should 

consider the ethical implications of consumer 

data leaks and Facebook user privacy when 

developing their strategies. Growing data 

suggests that millennials, the largest user 

demographic between the ages of 18 and 34, 

are exhibiting symptoms of "social media 

fatigue," or the tendency to avoid 

consumption if Facebook feeds include too 

much content. 

A unique research has been carried out in the 

context of Pakistan as a consequence of the 

country's significant rise in Facebook use 

over the last few years, which has occurred in 

a world where technology is continually 

evolving. Numerous Pakistanis are actively 

active on social media platforms like 

Facebook. recognizing the various social 

media usage patterns. A total of 37 million 

people used social media as of January 2019; 

of them, 18% were active users, and this 

percentage is increasing by about 6% 

annually. However, as Facebook's popularity 

increased over time, its usage could have 

reached a new peak. According to the theory 

that users are less inclined to frequent social 

media sites, Facebook users and other social 

networking sites appear to be a use-related 

phenomena. The phrase "social media 

fatigue" was created. 

The major research issue of this study asks 

why consumers stop using social media 

platforms or have such aspirations, given the 

exponential rise in the use of social media 

networks around the globe This work uses the 

Stimulus-Organism-Response (SOR) theory, 

model, and flow theory put out by Lin et al. to 
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fill up this knowledge gap. to determine the 

reasons why individuals stopped using social 

media, specifically Facebook. According to 

the flow hypothesis, enjoyment happens when 

individuals become engrossed in challenging 

tasks or situations rather than when they 

unwind. The use of Facebook and other social 

media increased during the Corona virus 

outbreak. Therefore, this investigation is 

carried out to fill the vacuum in the 

knowledge on Facebook usage. Because 

managers, marketers, entrepreneurs, and other 

organizations also create their Facebook 

pages and many sell their brands through it, it 

tries to bring information to the theoretical 

settings of social media marketing strategy 

for connecting with customers. This 

investigation adds new insights from the 

practical applications of flow theory, 

cognitive dissonance theory, stress scoping 

theory, and rational choice theory in the 

setting of social media. The conclusions have 

applications that help businesses create long-

term social media strategies. 

Additionally, a study of the Facebook usage 

habits of Generations X and Z was done to 

determine how worn out and discontinuous 

they were. This study is beneficial to 

organizations, companies, marketers, and 

businesspeople that utilize social media, 

particularly Facebook, to advertise goods, 

interact with clients, and offer a range of 

goods and services. Additionally, this inquiry 

applies Stimulus- Organism-Response (SOR) 

theory and its framework and diffuses four 

relevant scales and models by Bright et al. 

Kelly et al. Lin et al. and Kelly et al. 

LITERATURE SURVEY: 

The number of Facebook users worldwide has 

decreased by 5%, according to a Nielsen 

analysis on the world's media although there 

has been a rise in social media users in 

Pakistan.This proportion covers many 

applications and gadgets that don't add up to 

one user across several gadgets. The 

continuing usage of these platforms is crucial 

to the viability of social media content 

providers since social media advocacy and 

business benefits can only be realized when 

the network retains and grows its intended 

audience. Understanding the context of social 

media users' exhaustion, discontinuation 

intents brand perception, and avoidance of 

sponsored communication on digital media  is 

the first step in user retention. 

1.INFORMATION OVERLOAD 

People have limited powers to encrypt, 

preserve, and recover information, claims the 

Limited Capacity Model of Motivated 

Mediated Message Processing (LC4MP). 

People seem to employ as much cognitive 

power as is necessary to accomplish 

communication goals when exposed to 

controlled stimuli. In the context of using 

mobile SNS, people would actively direct 

resources toward various stimuli based on 

their significance; the LC4MP provides two 

theoretical justifications for why using mobile 

SNS leads to information overload. First of 

all, the sheer volume of knowledge and 

experience associated with using mobile 

SNSs will cause an overload. The second 

reason is that other jobs are disturbed while 

several SNS operations are carried out at 

once. Mutual access to numerous media 

material kinds is referred to as digital 

multitasking. Similar to the concept of 

information fatigue syndrome to explain 

mental anguish or even physical sickness 

brought on by unneeded knowledge, the 

phenomena of information overload 

encompasses mental and emotional stress as 

well as emotions of worry, distress, and 

irritation. The results demonstrate that social 

media stress and social media weariness are 

caused by information overload. Information 

overload is the premise of a user's mental 
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tiredness, lethargy, and contribution to social 

media exhaustion, which can damage 

physical and mental performance. Social 

media use has numerous positive effects for 

users, such as entertainment and knowledge, 

but it also has drawbacks including stress. 

People's well-being and productivity are 

being significantly impacted by social media 

overload (including information and 

communication overloads) and social media 

weariness. 

As each person's level of interest varies, so 

does the perceived relevance of Facebook 

information across age groups, and as a 

result, the degree of overload may likewise 

vary. The research of Guo et al. Although 

other research have identified several 

elements that lead to discontinuous intent, 

such as tiredness and overload, highlight the 

crucial significance of the lack of relevance to 

information transmission in the usage of 

social networking sites. We arrived at the 

following hypothesis after evaluating the 

literature. H1. Information overload and 

weariness are significantly correlated. H2. 

Perceived relevance and information overload 

are significantly correlated. 

2.COMMUNICATION OVERLOAD 

When connectivity demands from IT 

networks, such as social media, overwhelm 

the processing capability of individuals, 

communication overload is an inherent 

problem. High information uncertainty may 

need additional communication between SNS 

users and may result in a mismatch between 

the SNS's communication needs and the 

user's communication capabilities. In a world 

where every communication is connected, 

this circumstance will result in a 

communication overload. In a research, 

Whelan et al. discovered that communication 

overload is positively correlated with fear of 

missing out, cognitive Internet impairment, 

and insufficient self-regulation. Learners may 

employ many communication channels 

because of a fear of losing out. By using 

several channels, the user can calm their 

concern because they think that if something 

were to happen, they would have a better 

chance of finding out about it if there were 

more channels involved. Consumers are 

effectively connected to branded connections 

with specific brands because sentiments 

matter. The emotional connection and 

communication are two characteristics of the 

nature of a relationship between the customer 

and the brand. 

Both information overload and 

communication overload have a substantial 

impact on social media tiredness, according 

to research by Islam et al. However, the 

results of their study suggest that 

communication overload contributes more to 

social media fatigue than information 

overload. The findings indicate that users 

would ultimately become overwhelmed and 

worn out if they were unable to adequately 

manage the volume of material or 

conversation created by Facebook because 

such interactions go counter to other life 

concerns while still being expected. Users 

might exert substantial cognitive effort to 

attempt and handle online communication 

and other activities since it is challenging for 

them to recentralize their attention after being 

interrupted. This is especially true when they 

believe the task to be meaningful. As a result, 

we surmise that: H3. There is a strong and 

favourable correlation between 

communication overload and 

3.SOCIAL MEDIA SELF EFFICACY 

Self-efficacy is the belief in one's capacity to 

carry out specific tasks. One presumes that 

they are capable of using social media 

platforms when speaking of SNS. For novice 

users who have not yet learned the skills 
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necessary to utilize social media sites like 

Facebook, self-efficacy is particularly crucial. 

According to self-efficiency, as Facebook 

users grow more self-efficient, their 

expectations of obtaining particular outcomes 

will likewise rise. Four sources of 

information are used by people to create self-

effective decisions: enactive mastery, 

vicarious experiences, social impact, 

physiological and emotional condition. If 

consumers are engaged in particular media 

forms, self-efficacy is essential in addition to 

helpfulness and trust. Customers are more 

likely to contribute information about 

Facebook than other social networking sites, 

for instance, if they feel more comfortable 

using it. No matter how much someone 

claims to be an effective multitasker on 

electronic devices or how reasonable their 

attention control is, it does not change the 

negative effect of Facebook use on their 

performance, according to Brooks, who found 

no significant effect of self-efficacy on 

Facebook usage and multitasking. This 

finding supports the widely held belief that 

people are not as adept at multitasking as they 

believe. According to Bright et al.'s research, 

there is a substantial correlation between 

Facebook's self-efficacy and social 

PROBLEM STATEMENT 

Access Management. Data security in cloud 

storage systems can be ensured through 

access control. Both academia and business 

have given this a lot of attention. The 

capability-based concept and methodical 

techniques were created by IBM to enhance 

access control in cloud services. Access 

control on encrypted storage has been made 

possible by cryptographic primitives such 

broadcast encryption, proxy re encryption, 

role-based encryption, and attribute-based 

encryption. ABE has been recognized as one 

of the best solutions for allowing access 

control because of its security, scalability, and 

adaptability. Users who meet the 

requirements of the access policy can access 

the plain data. The two complementing 

variants of ABE are key-policy ABE and 

ciphertext-policy ABE. The CP-ABE.  

Signatures that are sanitized. Sanitizable 

signatures (SS's) are suggested by Ateniese et 

al. to permit modifying signed 

communications under certain conditions 

without invalidating the signature. A 

designated party (thesanitizer) can amend 

sections of a signed message that are 

permissible under the SS digital signature 

variation. The majority of security concepts in 

SS's were introduced by Brzuska et al. To 

protect the message-signature pair from the 

sanitizer, Fehr and Fischlin developed 

sanitizable sign encryption. To satisfy various 

properties, numerous SS systems have been 

developed. The foundation for the idea of 

sanitization in encryption is provided by SS. 

Encryption for Access Control. Fine-grained 

access control is made possible with the 

introduction of Access Control Encryption 

(ACE). Different users are granted different 

levels of access to communications through 

ACE, both in terms of the messages they can 

send and receive. The crucial aspect of 

sanitation is there in this. Corrupted senders 

and corrupted receivers cannot exchange 

information, thanks to ACE. In ACE, the 

sanitizer uses the authority's sanitizer key to 

run a particular randomized algorithm on the 

incoming ciphertext before sending the 

results to the receivers or a database server. 

By cleansing, ACE makes sure that whatever 

the tainted sender sends, what the recipient 

receives seems to be a random message with 

a random encryption. Our SACS's sanitizing 

process. 

METHODOLOGY 

The Sanitized Attribute-based Encryption 

(SABE) concept serves as the foundation for 



 

Volume 13, Issue 08, Aug 2023                         ISSN 2457-0362 Page 36 
 

the SACS. SABE enables ciphertext 

sanitization and shields against malicious 

encryptors so that only legitimate private keys 

may be used to decrypt the communication. 

Formal definitions of algorithms and a 

security model are provided in this section. 

The SABE is the foundation upon which the 

LSSS-based CP-ABE is developed. The data 

publisher uses a CP-ABE-encrypted random 

encryption key to encrypt the plain data. 

Before cleaning, the stated access policy for 

the encrypted data must be confirmed in order 

to ensure the integrity. 

ARCHITECTURE 

 

 

RESULTS 

 

 

 

 

CONCLUSION 

The use of social media has had a 

revolutionary effect on both society and 

business worldwide. This study sought to 

identify the factors that lead to social 

media discontinuation, focusing on users' 

intentions to stop using and avoid social 

media platforms for advertisements, which 

severely undermine the social media 

strategies of numerous organizations and 

businesses, including entrepreneurial 

firms, where they serve as the main 

method for connecting with clients. 384 

Facebook users participated in a poll. 

According to marketing theory, businesses 

offer their clients advantages in the 

community. The current study attempted to 

comprehend the psychological stimuli, 

including weariness and perceived 

relevance, that users of social media 

experience, including social media 

overloads (information and 

communication), social media self-

efficacy, privacy concerns, social media 

helpfulness, and aggravation. These 

organisms produce reactionary behaviour 

that leads to discontinuity in social media 

or aversion to advertisements. The findings 

showed that social media overload affects 

fatigue levels allowing users to choose to 

stop using Facebook. Because users may 

not see any relevance at all when 

experiencing the overload effect of social 
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media, the study did not detect any direct 

relationship between social media overload 

and perceived relevance. The usefulness of 

social media and privacy concerns were 

also found to affect weariness. We notice 

that people who respect privacy are 

concerned and are weary of using 

Facebook if they don't feel safe. 

Additionally, we discovered that irritation 

also contributes to users' feelings of 

exhaustion when they search for or browse 

social media. There was no discernible 

variation in the participant's Facebook 

usage behaviour when compared between 

genders, in contrast to the age group. 

Finally, by disseminating four pertinent 

models using SOR theory and framework, 

the probe significantly adds new 

knowledge to the flow theory, cognitive 

dissonance theory, stress-coping theory, 

and rational choice theory as it adapts four 

scales and presents an empirically tested 

framework. 
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